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Advertising new products

BY DAVID WALBERT

As industry boomed in the late nineteenth century, companies didn’t only produce more of
existing goods or produce them more cheaply — they began to manufacture entirely new
kinds of products. But to sell these new products, companies first had to convince
consumers that they needed them. The idea of advertising wasn’t new, but this kind of
advertising — explaining the uses of new products and creating a demand for them — was
largely an invention of the Gilded Age.

As you look at these advertisements, ask yourself:

« Who was the target audience for the ads? Why did the manufacturer market its
product to that audience?

« Why did the manufacturer suggest that people ought to buy its product?

« Why might each of these forms of advertising have been successful?

Consumer technologies

In 1885, George Eastman Kodak introduced the first transparent photographic “film,”
making photography possible and affordable for ordinary people. Early cameras were bulky
and expensive, and developing photographic plates was a complicated, messy process.
Now, for the first time, ordinary people could buy and use a camera. Kodak marketed his
first camera in 1888 with the slogan “You press the button — we do the rest.”

When people had to pay a professional photographer to take their pictures, they posed
formally and stiffly. Now families could take “snapshots” of holidays, picnics, and
vacations. But to convince people to buy his camera, Kodak had to point that out to them.
Manufacturers increasingly were developing products that didn’t sell themselves — before
they could sell their products, they had to convince people that they needed them.
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At Home with

THE KODAK

Make Kodak your family historian. Start the history on Christmas day,
the day of home gathering, and let it keep for you an intimate pictorial his-
tory of the home and all who are in it. Make somebody happy with a Kodak
this year—the pictures will serve to make many people happy in the years
that follow. ’

Unless you are already familiar with Kodakery, you will find the making of home
portraits much simpler than you imagine—so simple, indeed, that the novice often gets
the credit of being an expert, To make it still simpler we are issuing a beautifully illus-
trated little book that talks about home portraiture in an understandable way that will
prove helpful to any amateur. Whether you already have a Kodak or not we would like
you to have a copy of this book.

Ask your dealer or write us for a free copy of ““A¢ Home with the Kodak."
~EASTMAN KODAK CO., ROCHESTER, N. Y., The Kodak Gis.

Figure 1. Magazine ad for Kodak cameras, 1910.

Convenience foods

Makers of new mass-produced convenience foods — such as packaged flour and oil, dry
yeast, and baking soda — had not only to convince women to buy their products, but also
to show women what to do with them. Just as companies put recipes on boxes today,
manufacturers printed cookbooks showing off uses for their products.
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xtract of BEEF.

Figure 2. This cookbook included recipes calling for Armour’s Extract of Beef,
a canned beef broth.

Tobacco cards

New tobacco factories turned out packaged chewing tobacco and mass-produced cigarettes,
and these, too, had to be advertised. The first trading cards were used as advertising in 1875
— for tobacco products! They featured actresses, athletes, Indian chiefs, and even pictures
of children.
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THIS BRAND, “LITTLE KATIE,” g inch
4's, is our specialty, and is a_first-class Chewing To.
baceo. We offer it in confidence that it is equal in
all respects to any, and superior to some more noted
and older brands, which sell at the same price, i
and some which sell for more money. If care in the
manufacture, both as to quality of leaf used and
workmanship, can make a tobacco what it ought to |
be, we have much claimon the trade’s patronage.

Other leading brands :

“HALL'S MEDEIRA,”—Caddies—6 in. 7's.

“BOHANNON’S DELIGHT, "—Boxes—12 in. &'s.
“CAMPAIGN TWIST,"—Boxes—10 in. 6's. |
“LOGAN'S PETS, " —Caddies—6 in. 12's.
“GOLD COIN,"—T1 in. 4’s.

They are all worthy the attention of those who

- want good goods.

Respectfully,
HATIT. & DANIEL,
Tobacco Manufacturers,
HIGKORY, N. G.

Figure 3. This card for “Little Katie” chewing tobacco advertised the products
of Hall & Daniel Tobacco Manufacturers in Hickory, North Carolina.
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Figure 4. Actresses appeared on cards for Gypsy Queen Cigarettes.

Beauty products

Shortly after 1900, the Pond’s Company introduced two new products aimed at women:
Pond’s Vanishing Cream and Pond’s Cold Cream. To sell them, the company began an
aggressive campaign to make sure that women knew exactly what the new products were
for: Cold Cream was for cleansing, Vanishing Cream was to protect the skin. Because the
entire concept of mass-produced beauty products was new to most women, the advertising
was very detailed in its explanation and instructions.
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How to keep your
face looking cool

and fresh

During hot weather, the excess of moisture, due to the
stimulation of both the oil and the perspiration pores, is
bound to make your skin oily and shiny, unless you do
something to prevent it.

Apply Pond's Extract Company's Vanishing Cream
lightly; then dust over it with the finest of powders.

““Vanishing Cream’" is especially well adapted to use afier
washing, because it actually vanishes, disappears! Even in
the warmest weather, it makes your skin look cool and fresh.

Pond’s Extract Company's Vanishing Cream is the most *
individual face cream made. It is unlike anything you have
ever used. It conforms to the same high standard that
characterizes all the Pond’s Extract Company’s products.

Pond’s Extract (@mpany’s-

VANISHING CREAM

Pond'’s Extract
For Bites, Stings, Culs

Pond’s Extract has been used
for sixty years for everyday
injuries. Most of us can re-
member many occasions when
having it available has saved

Try These Products
al Our Expense

On uest, we will mail sam-
plal:flnth Pond's Extract and
Vanishing Cream. Upon re-
ceipt of 4c in stamps, we will
send an extra large trial tube

hours of suffering. Geta bottle
today. You will be surprised
how frequently you will need it.

of Vanishing Cream. Address
The Pond's Extract Co., Dept.
N, 131 Hudson St., N. Y.

Our tooth paste, talcum powder, cold cveam
and soap have the same individualily which
characterizes all of the products of the Pond's
Extract Company. They are different from
ordinary toilet preparations. Why not try them?

Figure 5. Magazine advertisement for Pond’s Vanishing Cream, 1911.

Mail order

Farmers, like city-dwellers, now bought most of what their families needed rather than
making it themselves. But farmers couldn’t shop at the new “five and dimes” and
department stores cropping up in major cities.

In the 1890s, Chicago businessman Richard Sears, of Sears, Roebuck, & Co. watch
makers, began selling his company’s goods by mail-order to farmers. Sears saved money by
buying goods in large quantities ("volume buying”), advertised them to farmers through a
special catalogue, and shipped them by mail over the nation’s growing network of
railroads.

The first catalogs sold only watches and jewelry, but by 1895 Sears was selling shoes,
women’s clothing and hats, wagons, fishing tackle, stoves, furniture, china, musical
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instruments, saddles, firearms, buggies, bicycles, baby carriages and glassware, as well.
Now farmers, too, could participate in the new “consumer culture.”

You may also want to compare the prices of these products to workers’ pay and the
cost of groceries' — how much did these new items cost compared to necessities?

SEARS, ROEBUCK & CO., (Incorporated), Cheapest Supply House on Earth, Chicago. 506
3 Lively " Ball, & bounder; well Base Ball Mitts.—Continued.
xwwdmhh: &.,, I”d“ l" co, each 8e: per | N League Mitt, limldothml[l‘huhlw‘f spoctall
!lmm ekt I al, the Dest anywhore at twice aumle'uﬁﬂt“iﬁlrfd sarsa thng belng very soff And

lee.  Each, 5e: r do., 5e; posi Be.
xn. 5 Dandy ™ Hall nmlenmnsl:-g:nl; Ewo-pleca| BlaMe It} ",;‘“L:{","";;‘a‘,‘ﬁ;u TN Sl youerity: ;‘:"

A 4tc: postage.
o mavi, o’ ﬂf' mmnwxm;mum:nn
15 worih three times our price. Each,
e

BASE BALL BATS.

5
l'umzlul]\er

sami msaer ....umm“.nm '“;o:.d""f.‘.ﬂ‘*

popular price. Made in rights and lef .

no\.’ BASEMENS AND INFIELDERS'
i MITT.

o, e Model B i o, ng's
of finest se| d season timber. oil finlsh. This Boys®
B the Bives and bost Datasced bat’ made and wilt feather o nmxmr'eynmwmmlnu ST madetir tof 'M-NW-

stind Bk g dhai any buner’ Tat on The
H b, ;
R w e AR e U e

s as well the patent
ln\l Is _extremel
Sa.maln rights an

fothe hand and fngers, as shown In"u!:flmnrrldni!ﬁlmnm mm fnr .
m Made in rights and lafts. Mﬂ

INFIELDERS' GI.OVE.

el
tefis.
e

\B B‘lﬁ 5‘!&]\.\1"1 Am.lll!llr Al'tt Is made of exi No. Infiel IIIEI'I' Glove is mi
ek, perspimclon proofand extremely Thrdughont of seiected veivet 1AnBed
ngllnnu dunmlr n m.,. T ptent o Dok, ro DUk, ined 45 correetsy iadded
o, s Black Eud e and paded. with fineit felt, nnummmuﬁn
nlllty. e o ket e mu@.x g e fee u‘vq'nmr iradto i
Quailey™” 1w n {nu that
fove a periecl ir'ai s eadile
o saann

Mo INFIELDERS GLOVES.
No. s020.  Spalding’s Tafielders’ Glove,
g L
o
ther. Made inrightsand Idzs.m

tened by & pateat pro
g;lalmnnin. ot as iice ou P
. i ‘s Black End *Axletrs U eo” Bat, l’llld:
proved mode:
a f-‘zmmmmmmipnukm one ' Mans 1,,.\,..,.;}'?
sw| T ulove.un mnhur F ubstantial
ice.
SPALDINC’S BOYS' CATCH- ““’a'ﬂ‘"{'""’““
v

ERS' MITTS. No, som. Mo ‘wd ags o' mn_:mw

o suis, Spading’s « Decker Patent ('lm guxl and siyie'as our o,

i s’ ot "PITCHER'S TOE

's Black End “Antiqus” Finish Bat,
e Ohtirn el oy shrong sud u\i

PLATES.

‘orn on Loe of slioe, and made for
or rizht foot. A valusbie assist-

o pitiog,

No. Alumiaum toe plate. Each,

No. w3, Hriss (o6 plate.Each
SPALDING'S MASKS
B

=.
tack Epameled Sun Protecting
‘Mask—Patented.

. so0rt, 5 . No. 50, A
35
o e ﬁ‘h
xira n P
tal e atstactioa. estos buck, = No. S
e S pik 2 =, “fm.m, g s
0. 5] and rein - Highiest ity " masl
et o pollihed e X patd [ado In Tights aod Jeits, - — ol Nas Al pieot Baiabed
< $tra valae dad wor noae 80, ia muau i size than ou reg: which 15 formed by s Diece
Sk Boys: Micis,  Each-oosseere8l AR lded leather sectirely fustenad
No. o1,

No. 8920. Spalding's Boys' Mitt;
and llgaﬂ:lacan{ luyx‘nadz of um.
e leat) ack and

No. si0. palding’s Black End, Boys' Maple Bat, plaln
Salah with gic stripos, & daudy bat for
Each.....oceesieo o 8008

BASE BALL M lTTS.

ik ineludes all kinds, Catehers, Basemen's
Il&:'"w‘ﬂmut:}d“gu Totielders® Gloves, Llf}'e"' the

s e made. Jﬂ Ind nts (0
:Inz-pllﬂhnln $20.00 or more at one time, Our torms
oAl ey or more are very liberal. 0. 0.0

e xmlnation,oh Feoeipt of ne-fourth of OFaGE

SFALDIHG‘S CATCHERS' No. 8922,
MITTS,

" All of our Mitts are furnished o e e right o SPALDINC’S BASEMEN'S

o s, Spnl(l\ngsBug s Mitts; front ] -
Epiccot Uhis mirt aremude 2 View or materially inereasing the
St Do fnued suele latber, «

3 fow perinles.
ik i i nl’l";\;“lll 3‘ pm"“ﬁ'nd o : preve: e refiection of Tight
y faistied throughout, thus Tuiiher proventing ection of Tigh
i d.!‘numd Tuask throug Hout s Soiitracted of the verybest ma-
d
Each.

T

No.som. Spaiding’s Boys’ Mitt; front
and bacl kHIHIBDl ecru tanned leath-
or, the edge strip of lighier tanned
feather. Well made °throughout, st Fatent Neck Protocting Matk
Deavily padded and superior o any nulnc:lznslnanhnlmmgﬁnm

h. mite ever offered at the price. |w]r\l!|:1mk¢H to the neck, without

been highly endorssd by the I
eatc! feeein
SPALDING'S nucn ENAMELED

mm Mitk alw fnjen %
e A o ing Glave furnisbed MITT,
mm;nrn«rmm lwnll Nan:ﬁlmﬂwﬁ! "o a's Mitt, ledl of
- e M e Mo uunrs?wu ‘nxlmmﬂ d,{u‘n}f :‘.I'lx’:
st qualit s, s sufficlent
bighert o Sha s e ot pertact
:Im.\ﬂ ln l“ |I’l dwl‘l}r‘ ur Pﬂn
experl:
e he pasal guall
“‘..':'”  That pn AKIlllepIJ
e ot 16s Uity And Eueriie,
R No.8ls.  ihrTighis and eis. Each.
shall LFECT
fahen Y orie!. "53| SPALDING’S BASEMEN'S AND
Our price. & - .
No. su13. The "Mnmll" Miit Is after INFIELDERS’ MITTS, s,
the of the well-known ball No. 8934, Mitt. made of the very best REGULATION
er, and softest %nz tauned bueksiin:
come Tery pop e vumbandat wristare extra weil LEACUE MASKS.
out of nest. quality drub Patiod wich tho Mighest Quaiicy e : haat
B ety haatity padded Tiaklng 1t & very safe and easy At No. 4090, This mask is of ssme sty
with the’ wnut L L m“mh HARIRet Combloed with. strenath o NG, 0 mask, oxe
1o palm o pre In& a ﬂum\ilt‘. The mitt through- [t the n!d ed lvnu
£ An_extremely easy nmn; i out 1s of the best worl kmmhl i beigt ﬂnbh . The pad w'ilmI
o 7- fodicated by our » Highest g‘. 3 E d taced Witk Spec unn
st trade mark. Made 1o Fights nml e, : |
ool v No 600,

WE : D RIFLES, AND '
ELLING FOR THE WINCHESTER unu'rll& SHOT GUNS AN
e MARLIN REPEATING RIFLI -

Figure 6. Page from the Sears Robuck Catalogue, 1897, advertising baseball
equipment.

On the web

More from LEARN NC

Visit us on the web at www.learnnc.org to learn more about topics related to this article,
including advertising and history.
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Notes

1. See http://www.learnnc.org/lp/pages/4716.
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